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A New

STONE AGE
Introducing the next generation of synthetic faux stone siding.

BY RODNEY JARBOE

President, 
Replications Unlimited

 QSR DESIGN TRENDS
There are a number of factors 

that are fueling the rising popular-
ity of stone on building exteriors.  

One of the key factors is the evo-
lution of faux stone products. The 
development of realistic looking 
faux stone products that are a frac-
tion of the thickness, weight and 

price of natural stone has made 
it a favorable siding material of 
choice. The other factor influenc-
ing growth of faux stone is the cur-
rent prevalence of aesthetic trends 
in exterior siding. Designers are 
taking advantage of the unlimited 
variation they now have combin-
ing faux stone with the traditional 
brick, stucco/EIFS systems and 
other materials to give their res-
taurant a higher end and unique 
appearance. Incorporating stone 
into your design can translate into 
some competitive advantages. 

FAUX STONE OVERVIEW
Within the faux stone siding 

category, there are three key sub-
categories of materials that are 
typically used in the restaurant 
industry. At the moment, the larg-
est segment is cultured stone or 
manufactured stone. This system 
is manufactured out of a cementa-
tious mixture of Portland cement, 
natural aggregates and pigments 
that simulate individual real 
stones. This system requires a ma-
son and is a multi-step, labor-in-
tensive process that requires a sig-
nificant amount of time to install.  

Another faux stone category is 
fiber cement stone siding, which 
uses similar cementatious mate-
rials as the manufactured stone 
system except that the system is 
reinforced with fiberglass and pro-
duced in a thin panel. Instead of in-
dividual stones, multiple stones are 
incorporated in typically a 6-inch x 
18-inch panel. This system is also 
labor-intensive and the stone pat-
terns are very thin and have a less 
realistic thin depth and detail. 

The third category is synthetic 
faux stone panels. This group is 
produced utilizing a high density 
polyurethane foam and a variety 
of coloring methods. This system 
is very lightweight, is produced in 
much larger multi-stone panels, 

has a deep realistic texture, in-
stalls quickly and easily with a car-
penter trade, and even can provide 
an R-Value of 4-6. One drawback of 
some synthetic faux stone systems 
is that they are not as durable as 
the cementatious products.

THE NEXT GENERATION OF 
SYNTHETIC FAUX STONE

Enter the next generation of 
synthetic faux stone. This system 
incorporates four key advance-
ments over present faux stone 
products:

• A new “dual density” composite 
technology: The product is pro-
duced with a two-step process 
starting with an impact-resistant 
plastic shell followed by medium-
density polyurethane foam. The 
composite is extremely more du-
rable than conventional synthetic 
faux systems but still is light-
weight and provides an R-Value of 
5-6.

• The largest panels size: The sys-
tem is primarily produced in 4-foot 
x 8-foot panels, which incorporate 
more than 200 stones or bricks per 
panel. 

• Innovative pre-engineered pan-
els: Commonly used architectural 
designs, such as wainscot, columns 
or pilasters components are manu-
factured in large, one-piece units 
— thus eliminating intensive on-
site labor.

• Multi-step coloring system: This 
synthetic faux system has a unique 
five-layer coloring process and uti-
lizes the latest high-performance 
paint systems for the ultimate 
depth in realistic stone colors and 
long term weatherability.

These advancements address 
many of the factors that inhibited 

The exterior building design in the QSR industry is going 

through a dynamic revolution period. Traditional designs 

from the past using full brick or EIFS/Stucco systems are “out” 

and the incorporation of stone and other textures are “in.”  The 

evolution of using stone in exterior facades has been rapidly 

increasing over the last 5 or more years and can be seen across 

the board ranging from the residential market to retail stores, 

gas stations, strip malls and all levels of the restaurant industry.
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the industry from considering faux 
stone products for their projects.

PROJECT PROFILE
A recent fast food restaurant 

project put the claims of faux stone 
— and specifically this system — 
to the test.

Mark Handrick, construction 
director for United States Beef 
Corporation — the largest franchi-
see of the Arby’s restaurant chain 
— has a multi-year plan to build 
several new store locations in ad-
dition to renovating several more 
locations. He says his biggest chal-
lenges are the renovation projects, 
especially on the exterior facades. 

“My siding options are limited 
due to lack of footings to support 
the use of traditional brick or stone 
materials,” Handrick says. “I also 
need to utilize a system that will 
minimize the interruptions of the 
business during the installation.”

According to Handrick, there are 
number of driving forces behind re-
modeling a store. “We are constant-
ly evaluating all of our locations on 
a regular basis to determine if we 
need to upgrade the existing exte-
rior due to wear and maintenance 
issues, maintaining our relevancy 
in the GSR sector, or fulfilling our 
obligation of our license terms and 
renewals to bring a facility up to 
current operating and design stan-
dards.”  

Many of US Beef’s exterior fa-
cades were cladded with full EFIS 
systems. “While the EIFS cladding 
was a cost-effective and versatile 
system that many restaurants 
used in the early 1990s through 
the mid 2000s, we,  like other op-

erators, continuously combat the 
maintenance and durability of 
these systems down toward grade 
level,” Handrick says. “We will con-
tinue to utilize EIFS systems on 
upper portions of many locations, 
but a key aspect that we were look-
ing for now is a material that has 
more durability and provides more 
of a transformational impact on 
the lower part of the building. In 
the past, we have used more tradi-
tional offerings such as faux brick 
and stone but found that finding 
the skilled trades available for 2 
to 3 weeks can be very challenging 
and disruptive to our business.

“We researched the synthetic 
faux stone panel category because 
of the lighter weight we would be 
applying to an existing surface/
substrate, speed of installation and 
the ability to install the product 
with a broader base of personnel 
with more commonly found skill-
sets,” Handrick continues. “This 
was the only system we found that 
met all the criteria we established. 
The new durable composite tech-
nology and real appearance was 
not found in our research of other 
similar products, but was the most 
critical element in our criteria.”

A location near US Beef’s Tulsa, 
Oklahoma, home office was chosen 
for their first renovation project 
with faux stone. Wainscot panels, 
corners and trim for the perimeter 
of the building were supplied to 
test out a new concept of pre-man-
ufacturing custom-sized columns 
wraps in factory for the four large 
columns at the front entrance. The 
goal of the factory-produced col-
umn wraps was to provide a quick 

and simple installation method 
and to ensure a quality appearance 
once complete. 

According to Handrick, the in-
stallation of the system was accom-
plished in 2 days with a two-man 
crew. “The system met all of our 
expectations. The surface prep, in-
stallation and finishing by trades-

man already available resulted in 
an install cost 25% of past installa-
tions,” Handrick says. “We incurred 
virtually no disruption to customer 
flow and the end result trans-
formed this location to a more ap-
pealing design that has resonated 
well with our customers.  We feel 
that the large factory-produced 
panels will provide better quality 
control and consistency in a con-
trolled environment from location 
to location. My opinion is that the 
cost of the innovative technology 
is more economical by reducing 
the on-site labor, better controlling 
quality and reducing disruptions 
to our customers.”

Rodney Jarboe is president of 
St. Louis-based Replications 

Unlimited, a privately held 
manufacturer of faux stone that 

services the U.S. and Canada. For 
more information on the full product 
line, visit www.urestonepanels.com.
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